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Internal Assessment Resource

Media Studies Level 1
EXPIRED

	This resource supports assessment against:

Achievement Standard 90989 version 3
Demonstrate understanding of how individuals interact with the media

	Resource title: How We Use It

	3 credits

	This resource:

· Clarifies the requirements of the standard

· Supports good assessment practice

· Should be subjected to the school’s usual assessment quality assurance process

· Should be modified to make the context relevant to students in their school environment and ensure that submitted evidence is authentic


	Date version published by Ministry of Education
	February 2017 Version 4
To support internal assessment from 2017

	Quality assurance status
	These materials have been quality assured by NZQA.

NZQA Approved number: A-A-02-2017-90989-04-4713 

	Authenticity of evidence
	Teachers must manage authenticity for any assessment from a public source, because students may have access to the assessment schedule or student exemplar material.

Using this assessment resource without modification may mean that students’ work is not authentic. The teacher may need to change figures, measurements or data sources or set a different context or topic to be investigated or a different text to read or perform.


Internal Assessment Resource
Achievement Standard Media Studies 90989: Demonstrate understanding of how individuals interact with the media 

Resource reference: Media Studies 1.1B v4
Resource title: How We Use It

Credits: 3
Teacher guidelines

The following guidelines are supplied to enable teachers to carry out valid and consistent assessment using this internal assessment resource. 

Teachers need to be very familiar with the outcome being assessed by Achievement Standard Media Studies 90989. The achievement criteria and the explanatory notes contain information, definitions, and requirements that are crucial when interpreting the standard and assessing students against it.

Context/setting

This assessment activity requires students to demonstrate understanding of how individuals interact with the media.

In this activity students will record and compare their own media interaction with the media interaction of another individual. Students will use the information gathered to look for patterns in individual media interaction. 

Students will present their findings as a slide show. In their slide show students will: describe the key patterns they have identified; describe the similarities and differences they notice; provide reasoned explanations for these patterns, similarities, and differences, linking to ideas around audience reception, interaction, and participation with media products; and explain the significance of the identified patterns for the individual and/or the media.

Students are not required to present their slide shows to the class. Assess only the content of the slide shows. 

Before students begin this task, provide them with opportunities to investigate media interaction; in particular, how audiences participate with and consume media products.

Conditions

This is an individual activity. 

The activity will take four weeks of in-class and homework time to complete.

Resource requirements

Students may need access to the Internet and computers.

Additional information

None.

Internal Assessment Resource
Achievement Standard Media Studies 90989: Demonstrate understanding of how individuals interact with the media

Resource reference: Media Studies 1.1B v4
Resource title: How We Use It

Credits: 3
	Achievement
	Achievement with Merit
	Achievement with Excellence

	Demonstrate understanding of how individuals interact with the media.
	Demonstrate in-depth understanding of how individuals interact with the media.
	Demonstrate comprehensive understanding of how individuals interact with the media.


Student instructions 

Introduction

This assessment activity requires you to record and compare your own media interaction with the media interaction of another individual. 

You will use this information to describe key patterns of individual media interaction, explore differences in how people interact, and draw conclusions about the ways individuals interact with the media. 

You will present your findings as a slide show. 

This assessment is an individual activity. 

You have four weeks of in-class and homework time for this activity.

You will be assessed on how well you are able to compare media interactions and draw conclusions about how individuals interact with the media. 

Task 

This task includes several steps. Complete all steps. 

See Resource A for further guidance.

Choose a suitable research subject

Select an individual whose interaction with media will be the subject of your research. Their use should be significantly different from your own use.
Teacher note: Alternatively, students could research a specific medium, for example, social networking websites, radio listening/TV/Internet, and provide gender, generation, and age comparisons in that way.

Check that students choose appropriate participants.

Write a profile for yourself and your research subject. 

Develop a hypothesis

Write a hypothesis (what you think you will find out) for your research. Make predictions about: 

· the media products you and your research subject will interact with

· the time of day you will use each media product

· the length of time you will use each media product

· the way you will use them

· the levels of engagement you will have with each media product.

You could also consider what media products you and your research subject will not interact with and the reasons for this. 

State clearly your rationale for making these predictions. 

Gather information

Keep a log of your own media use for one week. 

Ask your research subject to keep a log of their media use for the same time period.

Study the completed logs and identify patterns of media interaction. Examples include: location, time, and levels of engagement. 

Interview your research subject to gather any further information you need about the interactions described in the logs. This might include, for example, reasons why they did/did not interact in specific ways or at specific times.

Teacher note: You could check students’ questions before they use them. 

Make sure that your information is accurate. 

Consider the purpose and target audience for one or more of the media products used by the research subject. Purposes include, for example, to inform, to entertain, or to promote feelings of community.

Find patterns of interaction

Read the logs and the answers to your interview questions. Identify and describe: 

· patterns and trends of media interactions

· similarities and differences you find in your own and your subject’s media interactions.

Organise this information in a Venn diagram, a table, or a chart.

Compare this data with the profiles you created and your hypothesis. 

Present your findings

Use the information you gathered to create a slide-show presentation that summarises your findings. Examples of suitable software programmes are PowerPoint and Keynote.

In your slide show describe, explain, and compare the key patterns of interaction and draw conclusions about the ways individuals interact with the media.

Hand in your slide-show presentation with your notes, logs, and other information you gathered. You do not have to present your slide show to the class.

Resource A: Further guidance

Your profiles

Include such information as:

	· age
	· occupation
	· other relevant information, for example, religious or political views.

	· gender
	· where he/she lives
	

	· ethnicity
	· hobbies/interests
	


Patterns of interaction 

Look closely at preferences for or patterns of: 
· a particular medium or text type

· use at a particular time 

· levels of engagement 

· setting for the interaction(s)

· purpose of the interaction(s)

· length of interaction(s).

Refer to the profiles you created for yourself and your research subject and consider:
· how this background information affects how you interpret the interactions with media products 

· to what extent each individual fits the profile of someone you expect to interact with this media product. 

In comparing your findings with your hypothesis, consider:

· whether or not your predictions were accurate

· what was different 

· what conclusions you can draw from this.

Example log (extract)

	Date
	Medium
	Time
	Setting
	Interaction(s)
	Purpose

	Monday 18/04
	Facebook
	9–10 p.m.
	At the desktop in the lounge at home
	I updated my status, then chatted with my friend Mike. I looked at some of my friends’ pages too. I was also watching YouTube clips, browsing Trade Me, and sending emails during this time.
	I like using Facebook because it lets me chat with friends while multitasking. My friend Mike lives in Germany, so it’s an easy way of keeping in touch.


Your slide show

In your slide show:

· describe and explain the key patterns you identify 

· make at least three detailed statements that compare and contrast your media interaction with the interaction of your research subject (similarities and differences) 

· provide reasoned explanations for the patterns, similarities, and differences

· explain the significance of the identified patterns for the individual and/or the media. You could also refer to audience theory about reception, interaction, and participation with media products
· include links to wider media theory, such as research about media consumption and demographics. 

Assessment schedule: Media Studies 90989 How We Use It

	Evidence/Judgements for Achievement
	Evidence/Judgements for Achievement with Merit
	Evidence/Judgements for Achievement with Excellence

	The student demonstrates understanding of how individuals interact with the media. The student:

· describes how they and their research subject interact with the media
For example:
A key pattern that I noticed in my own media interaction was that I did not watch a lot of programmes on television; rather I watched programmes in non-traditional ways. For instance I viewed the coverage on their website to keep me updated. For programmes such as Desperate Housewives and Grey’s Anatomy, I watched them on TVNZ OnDemand or recorded them via MySky and watched them at my own convenience rather than watch them at the scheduled time. I was also able to skip through the adverts (in fact adverts were missing on TVNZ on Demand).
· identifies and describes key patterns of media interaction, such as types of media products used, how the media products are used, time, context, purpose, or level of engagement (for both themselves and their research subject).
For example: 

I think that Michelle will have a high consumption of media products because of her age and interests. Her age means that she will be familiar with a range of media products and feel comfortable using them. One media product I think Michelle will use will be The Dominion Post as she is a political analyst and so she will be interested in finding out about how people she works for are shown in the news. The Dominion Post is also Wellington’s newspaper, which is where she lives. I think that she will also read the travel section of The Dominion Post as travelling is one of her interests. She will read the ‘Life’ section on Thursdays, as that is all about relationships and the latest fashion and targeted at people who have an interest in shopping and lifestyles. I don’t think that she will read the sports section as she is not that interested in sport. I think that she will read the paper regularly, maybe in the morning when she gets to work, or over her lunchbreak. I think that she will be fully engaged with this media product.
· identifies similarities and/or differences between their own and their research subject’s interaction with the media.
For example:

The way that my research subject interacted with media products was completely different to me. He doesn’t even own a TV or a computer so he couldn’t watch TV, check his emails or go on the internet. Instead, he would listen to National Radio all day and read the newspaper every morning.
· supports their findings with some specific evidence, for example, graphs, data, charts, audio interviews, or quotes.


	The student demonstrates in-depth understanding of how individuals interact with the media. The student:

· describes how they and their research subject interact with the media
For example:

A key pattern that I noticed in my own media interaction was that I did not…
· identifies and describes key patterns of media interaction, such as types of media products used, how the media products are used, time, context, purpose, or level of engagement (for both themselves and their research subject).
For example:

I think that Michelle will have a high consumption of media products because of her age and interests…
· identifies similarities and/or differences between their own and their research subject’s interaction with the media.
For example:

The way that my research subject interacted with media products was completely different to me…
· provides reasoned and logical explanations for the described key patterns and similarities and/or differences in media interaction
For example:

One main difference between the interaction patterns I summarised was how people watched programmes on TV. While my research subject regularly watched programmes like the news and Desperate Housewives on normal television, I tended to either watch these programmes on either the TV station website (TVNZ OnDemand); record it on MySky or downloaded it rather than watching it at the normally scheduled time with advertisements. One reason there may have been a difference between what my media interaction pattern and my research subject is the emergence of newer technologies. As more technology becomes available people look to change their way of experiencing the media. This is still in its early stages and whether people use this technology is dependent on whether they have access to it, in terms of availability in your region or financial access. The type of internet access will determine whether you can watch programmes such as Grey’s Anatomy or Desperate Housewives on television or digital platform. The second participant tended to use more traditional forms of media such as newspapers or radio stations for their information out of habit and personal preference while I tended to rely more on new media such as websites and getting updates of news emailed or texted to me. 
· supports their findings with a range of specific evidence, for example, graphs, data, charts, audio interviews, or quotes.


	The student demonstrates comprehensive understanding of how individuals interact with the media. The student:

· describes how they and their research subject interact with the media
For example:

A key pattern that I noticed in my own media interaction was that I did…
· identifies and describes key patterns of media interaction, such as types of media products used, how the media products are used, time, context, purpose, or level of engagement (for both themselves and their research subject).

For example:

I think that Michelle will have a high consumption of media products because of her age and interests…
· identifies similarities and/or differences between their own and their research subject’s interaction with the media.

For example:

The way that my research subject interacted with media products was completely different to me…
· provides reasoned and logical explanations of the significance of these key patterns of similarities and/or differences for the individuals and/or the media
For example:

As more technology becomes available people look to change their way of experiencing the media. This is still in its early stages and whether people use this technology is dependent on whether they have access to it, in terms of availability in your region or financial access. This type of media interaction (TVNZ OnDemand) is important because it requires the participant to be actively engaged in seeking the product. With the vast number of media products and formats for accessing them in our current society, how and where participants interact with the media comes down to how the media they are interested in fits into their lifestyle. For myself, I am very savvy with technology and have access to traditional forms of media like TV, radio, newspaper and magazine. But also new forms of media like internet along with cell-phone texts and applications. For me, I feel the media should be when I want it and where I want it. If I want to watch a certain music video, I cannot rely on C4 or Juice TV as they have programming schedules to adhere to, but instead I will go to YouTube where I can access the video instantly and specifically. The difference between myself and the second participant could also be familiarity with new technology. The second participant has a newspaper subscription, rather than getting the news for ‘free’ off the internet. They say they like the ‘feel’ of the newspaper and enjoy being away from the computer when they read the paper so they are not bothered with emails while reading online. The significance of this comes down to the individual. Our interaction with the media needs to suit what we want from the media. Be it escapism or diversion – the playing of a game as distraction; developing personal relationships with our social network friends or surveillance of the world around us to check surf reports or understand the state of the world or the latest fashions. These days how we use and are satisfied by the media falls largely to our individual interaction and familiarity with technology.
· supports their findings with a range of detailed specific evidence, for example, graphs, data, charts, audio interviews, or quotes.



Final grades will be decided using professional judgement based on a holistic examination of the evidence provided against the criteria in the Achievement Standard.
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